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HNAUPATLAL SHKLA ENTERPRISESS

——— We build benchmarks —

[ An 150 9001 - 2000 Construction Company |

Raviraj Group - 1ISO 9001 2000 Certified Company

Residential = Commercial=IT = Hospitality = Township = SRA = Infrastructure

Established in 1993, Raviraj Group has successfully completed 50 projects in
Pune.

These projects are in the most prime locations having best quality of
construction. Stretching from Aundh to Pimple Saudagar and across Baner,
Kalyani Nagar, Kharadi, BT Kawde Road, Sopan Baug and all the way to
Wagholi; these projects are landmarks in the city.

We attribute this rapid success to our futuristic vision and ability to market
space solutions according to customer requirements and at reasonable
prices.

Being a value based enterprise we believe in one motto: 'Providing a value
for money proposition across all customer segments.' This not only
guides the pricing of projects but also ensures that all projects have latest
amenities, comforts, convenience and are always completed on time.

Observing the fast growth of the city and the way it promotes commerce
across sectors like IT & ITES, BPO, Manufacturing, Engineering and
Biotechnology, we are launching many large projects on the commercial front
across prime locationsin Pune.
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About CRU THE MARKET CIRCUIT
New Address of Business.

Inculcated facade system consisting of dry clad
laminates, toughened glass, curtain wall, and ACP
(Aluminium Composite Panels).

Energy conserving work environment resulting in
low operation costs.

The Architecture incorporates large floor plates
ranging from 9500 sq.ft to 10000 sq.ft with wide
column spans and high floor-to-floor clearance for
optimal space utilisation.

Luxurious lobby and furnished designer
restrooms for state of the art comfort.
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CRU Exclusivity

. CRU has the strategic advantage of being located amongst one of the richest catchment of Pune.

. To add more opportunity, CRU happens to be the only commercial shopping project in the vicinity.
Absence of brands in this part of Pune, make CRU a perfect destination to pioneer such an initiative.

. Its community centric planning model maximizes the acceptance level among the community.

. CRU has specially designed ramps and toilet for the physically challenged.

. It hosts theme based roof top restaurant.

. Having a superior look and finish, the property has a one of a kind appearance.

. Units range from 300 sq.ft to 10,000 sq.ft. area.

. It's 200 ft of frontage and 100 ft of road ensures high visibility.

»  The internal layout and planning ensures visibility of every unit.

. The project has well planned spaces for shops, showrooms, offices, hypermarket, bank,
departmental store & rooftop restaurant.

. The flow of customers is carefully planned to maximize footfalls.

What makes CRU stand apart ?

CRU Amenities

e 100% DG power backup for the complete project.
o ° 4 escalators, 2 passenger elevators and 1 service elevator.
e Provision for fire detector and smoke detector.

e AC provision for all units.
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THE MARKET CIRCUIT

TO WHOMSOEVER IT MAY CONCERN

This is to certify that IMRB International, Retail, Mumbai, had conducied a research
study for Raviraj Creative Infrastructure Limited, Pune for profiling the catchment area
for the upcoming CRU Mall in Pune.

The objectives of the study were;-

e To profile the Primary Catchment around their proposed retail destination in Pune
ity in order to understand the shopper, their attitude towards shopping and to
different brands, their current shopping destinations, their leisure activities & food

habits, ete.

Thanks and Regards,
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A L:_,:ﬂ = l’

Sandipan Sen

Group Business Director

IMRB International: Retail

1* floor, A Wing, Mhatre Pen Building
Senapati Bapat Road,

Mumbai 400 028




MARKET RESEARCH

® Projected population of the catchment.

Primary  : 3.02 lakhs (1.5 lakh AB1 SEC)
Secondary : 4.7 lakhs (2.3 lakh AB1 SEC)

Average Income
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Axis Details

Monthly Income in Rs,

Residents are largely corporate executives or businessmen.

2. Majority are in the growing income group of Rs. 20001 — Rs. 30000 p.m. representing junior executives and
shop owners.

3. Increasing number of people are in the income group of Rs. 30001 — Rs. 40000 p.m. which represents the
Business class as well as middle level executives.

4.  Asignificant population is in the income group of Rs. 40001 — Rs. 100000 p.m. which represents
Industrialists, Businessmen and Senior Level Managers.
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Catchment has an affluent and young profile of customers. THE MARKET CIRCUIT

Age-Group Distribution

B Below 25 yrs
W 25-34 yrs
® 35-44 yrs

W45+yrs

A shopping revolution has taken over India, wherein, a large population between the 20-34 age group in the urban
regions is boosting demand.

1. The catchment profile consists of cosmopolitan, young and affluent people.
2. Majority of the people are in the age group of 25 — 34 yrs which include students, working professionals, newly
married couples and families having children below the age of ten years.

3. Also, a large portion is in the age group of 35 — 44 yrs which includes senior executives and businessmen who
are well settled and have a large disposable income,



CRU Location Traits
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* Map not to scale



HYPERMARKET
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A Project by
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Corporate Office Address: Off. no. 1-5, 2nd Floor, Millenium Star, Near Ruby Hall, Dhole Patil Road, Pune: 411 001. Tel. : 020 - 2605 4436 / 37 [ 38.
Site Address: S.no. 588/2B, Plot No: 1+2A, New Era Society Ltd., Main Gangadham Road, Opp. Gagan Vihar Society, Bibvewadi, Pune - 411 037.

| (€) 9922404130 | www.ravirajcru.com E-mail: sales@ravirajcru.com |



